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with Fuzzy VIKOR Method
DINCER H., HACIOGLU U, YILMAZ R.
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Journal)

XI. Egitim ve Gorsel Okuryazarlik iligkisi Uzerine Bir inceleme



YILMAZ R.
Beykent Universitesi Sosyal Bilimler Dergisi, vol.6, no.1, pp.101-122, 2013 (Peer-Reviewed Journal)
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Beykent Universitesi Sosyal Bilimler Dergisi, vol.5, no.2, pp.37-63, 2012 (Peer-Reviewed Journal)

Books & Book Chapters

I. The Construction of the Social Roles Attached to Women in TV Commercials Through the Narrative
TAN CAKIR N,, YILMAZ R.
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YILMAZ R,, CIGERCI F. M.
in: Handbook of Research on Transmedia Storytelling and Narrative Strategies, YILMAZ RECEP, ERDEM MEVLUDE
NUR, RESULOGLU FiLiz, Editor, IGI-Global, Hershey, pp.1-14, 2018
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YILMAZ R, ERDEM M. N.
Umuttepe Yayinlari, Kocaeli, 2016
XX. Senaryo Nasil Yazilir? Nasil Yaziyorlar?
ILERIALKAN D,, YILMAZ R.
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IGI-Global, Hershey, 2015
XXII. The Role of Social Media Strategies in Competitive Banking Operations Worldwide
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in: Managerial Issues in Finance and Banking, Hasan Dinger, Umit Hacioglu, Editor, Springer, Londrina, pp.197-207,
2013
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SERTTAS ERTIKE A, YILMAZ R.

Kitabevi Yaynlary, istanbul, 2011

Meta Communication Concept and the Role of Mass Media in Knowledge Building Process for
Distance Education

DEMIRAY U, TASKIRAN M. N., YILMAZ R.

in: Meta Communication for Reflective Online Conversations Models for Distance Education, Ugur Demiray, Giilsiin
Kurubacak, T. Volkan Yiizer, Editor, IGI Global, HERSHEY, pp.249-264, 2011

Insan Gergekligi ve Medya: Gergekligin insasinda Medyanin islevsel Konumu Uzerine Bir C6ziimleme
TASKIRAN M. N,, YILMAZ R.

in: Medya Elestirileri 2007 Gergegin Disindakiler, Can Bilgili, Nesrain Tan Akbulut, Editor, Beta Yaymlari, istanbul,
pp.9-37, 2007
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Siddetin Sosyal Medyada Travmatik Disavurumu: Ahlaki Panik Kavrami Ekseninde Netnografik Bir
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ERDEM M. N,, YILMAZ R.

Siddet ve Sosyal Travmalar Uluslararasi1 Kongresi, Samsun, Turkey, 26 - 28 April 2018, pp.196-217

Uriin Yerlestirmede Renk ve Dizi Karakteri Uzerinden iligkisel Sunum: istanbullu Gelin Dizisi Ornegi
BOLAT N,, YILMAZ R.

2nd International Conference on New Trends in Communication :Entertainment and Product Placement, {stanbul,
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Tiirkiye’de Reklam Anlatisinin Dijital Cagdaki Yapisal Doniisimii

YILMAZ R.

1stinternational Conference on New Trends in Communication, istanbul, Turkey, 4 - 05 May 2017, pp.260-267
Reklamlarda Bir Anlat1 Ogesi Olarak Kadin imgesinin Kullanimi

YILMAZ R.

4th International Congress on Social Sciences, China to Adriatic, Gaziantep, Turkey, 12 - 14 March 2017, pp.23
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