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SAHIN BASFIRINCI €., CILINGIR UK Z., PINAR M., EKEBAS-TUREDI C.

The 55th Annual MBAA International Conference: Cultural Consciousness in Business, Chicago, United States Of
America, 27 - 29 March 2019, pp.80-81

Universite Ogrencilerinin Turizm Sektériine Yonelik Mesleki Cinsiyet Stereotip Algilari
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